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Milliner to The 
Stars 

LUXOS lifts the lid on the life 
of LA based hatter Nick 

Fouquet 

�  
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Born in New York and bred in France, Nick Fouquet artfully conveys his colourful 
back story through unique headwear creations. With a laid back presence and a 
humble posture, the French beau effortlessly evokes an air of cool; sporting boho 
Cali hair combined with ‘euro elegance’. Mostly seen in a hat of course, Nick has a 
style that mixes comfort with fun; a combination of Alice in Wonderland meets Keith 
Richards. 

‘I love wearing sunglasses, Dior Havanas have been my go to recently, but right now 
I can’t find them, which is bothering me...otherwise I love soft tees with Levi’s.’ 

Along with his effortless exterior, staying grounded comes naturally to Nick despite 
his success; ‘it was an accident, whilst recovering from a surfing injury, I began 
learning about garment and accessory design.’ Following his mentoring, Nick set up 
a workshop in a craftsman bungalow in California’s boho quarter of Venice in 2014, 
and was able to express himself through his creative cosmos. Today, Mr Fouquet 
has an extensive portfolio of celebrity clients seen wearing the renowned match stick 
accompanied fedora - from Pharrell Williams to Madonna. The man himself even 
describes the journey as a surprise; ‘it began as pure passion and it still is.’ 

But, his designs don’t stop at their atypical exterior; made from 100% beaver fur, with 
an unusual fiery process Nick has been able to create a cult of remarkable hand 
made headwear, now sold all over the world in high end boutiques. ‘When I began, 
the plan was to make the best hats possible. I knew that musicians gravitated 
towards hats but I had no idea of the magnitude and number of high profile 
celebrities, actors and musicians that would be wearing Nick Fouquet hats.’ 

Although his success story may sound like a walk in the park, beyond his blue eyes 
it’s not all rose tinted glasses; like any fruitful business, you’re met with hurdles. ‘I 
face challenges everyday, how you get past them defines your personal strength’. 
Whilst admitting that these obstacles are often a result of his own doing, he doesn’t 
allow them to hinder his growth. 

When the hat maker is not out surfing or hiking in the hills of California, he’s following 
in his father, Bernard Fouquet’s modelling footsteps. ‘I recently shot a campaign for 
The Kooples with Emily Ratajkowski. Luckily it runs parallel to my business so it’s 
never a big inconvenience and it helps with marketing purposes.’ 

It’s not a profession Nick proactively pursues, but when you have the looks and 
you’re met with a good opportunity, who wouldn’t take it? 
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With a lot of projects currently going on, Nick was excited to tell us he recently met 
with the head of PSG soccer team's marketing department in Paris about creating a 
small capsule collection for them. Given his French heritage this is a sentimental 
project in his career. 

Now onto a second collaboration with Borsalino, Nick was honoured to have the 
chance to put his take on such an iconic hat brand. ‘I chose a film noir concept for 
my second collection. It has a contemporary meets gangster feel, darker colours, 
with a lot of details. It was a fun process and I think it’s a very solid collection.’ 
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London's Cutting 
Edge Grooming 
Establishments 
Where to get the best hot 

towel shaves, male facials and 
beard trimming across the 

UK's cultured capital. 
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Sowly becoming a man’s best friend; grooming salons are popping up frequently in 
the most loved fashion cities across the globe. With the rise of the modern razor, 
salons were useful for nothing other than a tidy up and a quick shave; however, 
today they’re seen as a part of a man’s lifestyle. Here’s where you can give your hair 
and beard some extra attention across the Queen’s capital.

Ruffian’s Barbers

With exposed wood interiors this masculine salon houses traditional aromas to play 
with your senses; whilst you enjoy a beverage of your choice upon arrival. However 
Ruffians is not your typical barbershop, their skilled craftsman pay close attention to 
details, are consistently connected and inspired by current beard and hair trends to 
offer personal styling tips and suggestions, as well as working with the client’s wants 
and needs.

Murdock London

This Victorian-style grooming establishment is a place for gentlemen to relax and 
socialise; not only with your barber but also other locals who come here for an 
afternoon of man-pering. When grooming was in its golden age, the relationship you 
had with your barber was just as important as the relationship you had with your 
tailor. Murdock have created a space for exactly that, with now six locations across 
the city; however just a short stroll from Shoreditch High Street you'll find their 
original salon where the brand’s soul still lies.

Gentlemen’s Tonic

For the refined gentlemen amongst us, nestled away in the middle of London’s 
Mayfair, Gentlemen’s Tonic has an extensive range of hands-on treatments for both 
grooming and lifestyle. With a masculine interior of wood, leather and marble; it’s the 
perfect retreat from the stresses of everyday life. With dedicated care and attention, 
their craftsman give client’s the opportunity to experience true vitality and well-being.

Drake’s of London

An award winning grooming destination, Drake’s of London is a mecca for the 
grooming aficionados. Check in for a chop at this parlour, where the urban male 
meets the traditional city-dweller. Head-quartered in Fulham, with another branch in 
Tower Hill the team are skilled to precision to adapt to their client’s needs including 
full beard reshapes with hot towel shaves as well as the Drake’s Signature facial. Pre 
treatment, make yourself comfortable in their leather seating with a beverage.


